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A New Arrival, A
Bittersweet Farewell!

Niantic, CT, We are pleased to
announce that Danielle Mullarney's
bundle of joy Evan Matthew Mullarney
arrived on September 18th weighing in
at 7lbs 10oz.  Danielle has decided to
enjoy being a full-time mother and will
not be returning to SG.  We have
enjoyed having Danielle as part of the
Smart Graphics team for 8 years!  Her
enthusiasm, work ethic and talents were
a great asset, and we have created many
wonderful memories and experiences
together.  We wish Danielle well in her
new venture and are sure our paths will
cross again in the near future.

Spring 2008Look Good, Feel Great
& Embrace Life!

If you would like to receive Smartalk or discontinue receiving it,
please let us know.  Contact 860.526.9721 or e-mail 
info@smart-graphics.com. Thank you!

The Advertising Club of Connecticut -
Avon, CT, and The Connecticut Art
Director's Club (CADC) - Killingworth,
CT, both awarded Smart Graphics and Andrews Connecticut for design and
printing of The Sikorksy Aircraft Technical Fellows program book. One gold
award was given by the Ad Club of CT and two silver awards by CADC.  
Smart Graphics designed, photographed and produced the Sikorsky Fellows

book. The book recognizes top 
individuals who have demonstrated
outstanding achievements in their 
area of expertise.

Chester, CT, Enthaos selected
Smart Graphics to design a brand
and create a new logo for an
eco-friendly, positive-inspiring
clothing and accessories line.
Kathleen Bisson, founder started
Enthaos with the intention of
helping people feel better about
themselves through a clothing line
that was forgiving, flattering and stylish.
The Clothing and accessory line of Enthaos
will be eco-friendly with positive messages that are in-line with the tag line
'Embrace Life".  Products will be created for men, women and children.
“When Smart Graphics came up with the logo and tag line, I knew it was
exactly what I wanted” remarked Kathleen.  A new website, packaging 
and many promotional items will be designed and produced to market the 
products and accessories. Enthaos will be available through e-commerce 
and some select boutiques.  

Products at this time include: T-shirts, caps and bags. Be on the lookout
for Enthaos products Summer 2008.

Two Ceremonies,
Three Awards!

H A N D L I N G  Q U A L I T I E S / A I R C R A F T  D E S I G N  

T  om Lawrence has 30 years of experience at Sikorsky influencing the design of all 

product lines with his handling qualities expertise. Tom applies a unique mix of strong

analytical skills, design experience, and historical understanding to assure that Sikorsky

products have industry leading handling characteristics in the most demanding mission

scenarios.  He has applied his knowledge to the design of non-traditional rotorcraft

including the Goodyear Helistat, XH-59A rigid coaxial aircraft, and the RSRA X-Wing

stopped rotor research aircraft. Tom served as Handling Qualities Engineer on MH-53K

and conducted a maneuverability and agility study for the U.S. Army. As a leader of the

handling qualities group, Tom grows the capabilities of Sikorsky’s GenHel computer 

simulation tool which is the back-bone of aircraft configuration and flight control 

development. His work has enabled the Sikorsky migration to fly-by-wire control systems

in UH-60, H-92, and CH-53 product lines, as well as the X2 technology demonstrator. 

He has several patents, and has published and presented numerous papers. A proactive

mentor and lecturer in Sikorsky Helicopter Principles program, he has taught all modules

of the series. Tom is a member of the Sikorsky Historical Archives and is a leading expert

in the history of vertical takeoff and landing aircraft design.

Tom Lawrence
Handling Qualities/Aircraft Design

“To strive, to seek, to

find, and not to yield.”

– Alfred, Lord Tennyson

Technical Fellows 
Brochure Cover

Evan Matthew and Danielle Mullarney
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Hale Hill Farm Biodiesel, Portland, CT, asked Smart Graphics to help rebrand
their company identity starting with a new company name and tagline.  After
careful consideration “Better Biofuels” became the name of choice followed by 
a clever tagline “Rethink, Refuel”.  They offer home-owners an alternative fuel to
heat their home without any conversions to existing furnaces or boilers. Better
BioFuels also provides biodiesel for on and off road vehicles too. Other promo-
tional needs include copywriting & photography for launching their three 
product lines. A brochure, stationery, print ads and website are all part of their
new rebranding campaign.

The First Bank of…

Rethink, Refuel, Rebrand!

Brookfield, CT, Marketing Resources teamed up with Smart Graphics to help
create a new campaign for The First National Bank of Litchfield.  This campaign
called for a redesign of an existing campaign by using their graphic elements and
color palette to create a new look for all their markets.  The billboards and ads 
consisted of art directed custom photography of bank customers endorsing the
bank's products and services.

TFNBL Billboard

Jingle All the Way!
Chester, CT, SmartCards (a division of

Smart Graphics) designed and produced
their 2nd holiday greeting cards, which
will be sold in various gift shops, bou-
tiques and galleries.  This year's “Jingle
Bells” theme has a playful look and feel
with sleigh riders on diecut folded hills.
When fully opened you are greeted with
a wide landscape of snowy hills, a holiday
tree and the final greeting phrase. To
order this or other custom holiday cards call
us or email us at info@smart-graphics.com.

jingle bells jingle all the way

Open greeting card.

Shirley Heart:
McDonald’s Manager 
Canton Connecticut 

Member FDIC

On good days, I used to race to the bank to deposit checks for our fuel business. Some 
days were so busy, I couldn’t get there at all—which delayed deposits and impacted our 
business. Now I visit the bank by “remote control.”

FNBL’s Remote Deposit Capture lets me make deposits right from our office — saving me 
time, energy and gas money. Literally, my banking time has reduced 75%! Remote 
Deposit makes our funds available faster, too. We even have access to detailed deposit 
reports and check images. 

FNBL showed us how to use a small desktop scanner that quickly captures check images. 
After scanning, the checks are electronically transmitted to the bank. It’s secure, fast and 
simple to use. Now, I can’t imagine banking without it!

To learn more and schedule a live demo, contact:  Michelle Hagan, Vice President, 
Cash Management Sales at (860) 626-7710, MHagan@fnbl.com or visit our website 
at www.fnbl.com.

The First National Bank of 
“Remote Control” 

w w w.fnbl .com

1-888-567-1814
Canton • Goshen• Litchfield • Marble Dale  
New Milford • Torrington • Roxbury
Washington Depot

Member FDIC    

Kelley Babbin
General Manager,

Klebe Fuel Company, 
Winsted, CT

We’re Listening.
Investment   Management  • F inancia l  Strategy • Trust  &  Estate Ser v ices • Business  Banking

We’re Connecticut’s oldest bank.  Call us at  
860 • 567 • 6403 or visit: www.fnbl.com.

Trust & Wealth Management

Investment products offered by Wealth Management are not insured by the FDIC or any other 
government agency, are not deposits or other obligations of, or guaranteed by, The First 
National Bank of Litchfield, and are subject to investment risk, including possible loss of value. 
© 2008 The First National Bank of Litchfield.

   left   Patricia A. Carlson
VP & Senior Trust Officer

   center   Nancy T. Kiely
VP & Chief Investment Officer

   right   Susan E. Anderson, CTFA 
VP & Portfolio Manager

Your personal needs and expectations receive 

individualized attention from our world-class Wealth 

Management advisors.  With our experience in investment  

management, estate planning and philanthropic giving, 

you’ll discover a one-on-one relationship that helps you 

build your wealth and leave a lasting legacy.

When you’re ready to talk, we’re here to listen.

The First National Bank of 
“Cool Stuff” 

“Finally, a bank that 

rewards me—just for 

being a customer. ”

w w w.FNBLrewards .com

Martyne Manning 
 Owner, Deepwater Seafood

FNBL Canton Customer

Member FDIC    

5 Times 
NOW Earn 

(See reverse side for details)

to redeem for an exciting gift when 
you open any checking account.

the 
Points

TFNBL Oversized Postcard

TFNBL Vertical Newspaper Ad

TFNBL Horizontal Newspaper Ad

BioFuelsRethink.
Refuel.

TFNBL Billboard

Convenient Banking at It’s Best!
Brookfield, CT, Marketing Resources

called on Smart Graphics to help create a
new campaign for The Milford Bank.
This campaign called for a redesign of an
existing campaign by using custom and
stock photography to create a new look
to promote “Convenient Banking”. This
campaign will include ads, billboards,
teller cards and posters for: 8to8 Banking,
Online Banking and Sunday Banking. www.milfordbank.com

Sunday banking hours 11:00 am to 3:00 pm at two 

locations, 1455 Boston Post Road in Milford and 

2366 Main Street in Stratford.  

Turn Sunday into 
Get it Done Day.

Member FDIC

Relax. Sunday Banking at The Milford Bank lets you 

do more with your free time. Meet with a mortgage 

banker, talk to a teller, or open a new checking 

account.  Suddenly, Sunday is more convenient.

Sunday hours 11:00 am to 3:00 pm at two branch 

locations, 1455 Boston Post Road in Milford and 

2366 Main Street in Stratford. For details, 

please call the Post Road office at 

203.783.5790 or the Stratford office 

at 203.386.9176.  

www.milfordbank.comMember FDIC

Turn Sunday into Get it Done Day.

FREE Coupon 
for a Sundae 

on Sunday

Newspaper Ad

Poster


